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	Name:____________________________________
Writing and Marketing Scripts & Screenplays                     
Pine Manor College, Prof. J. Mintzer

This quiz is due at the beginning of class on: _________________________________
(see course schedule online for due date)
Absolutely NO late quizzes will be accepted.


Note:  Your two lowest quiz grades will be dropped when calculating your grade for the semester.
	Quiz #3
Articles to read for this quiz:
· “Mental Real Estate”

· “Story Molecule”

· “Strange Attractor”

· “The Premise”


1. What is the basic concept of “mental real estate”? (worth 1 point)

2. According to Rossio, why do sequels often get made instead of new story ideas? (worth 1 point)

3. If you don’t know a film’s characters or story, what is a common technique that is used when marketing a film? (worth 1 point)

4. What are the four big categories of “mental real estate” according to Rossio (give brief examples of each)? (worth 2 points)

(turn over for more questions)

5. What does Rossio mean by “bigger is better” in terms of a story molecule - in other words, what are some characteristics of these types of stories? (worth 1 point)

6. What should you avoid including in your story? (worth 1 point)

7. According to Rossio, what are the two other big “molecules” that will help a good story idea get made into a film? (worth 2 points)

8. According to Rossio, what are the two minor “molecules” that can help a good idea get made into a film? (worth 2 points)

9.  What is another phrase for “strange attractor”? (worth 1 point)

10. What are 3 characteristics of a good strange attractor according to Rossio? (worth 1 point)

11. The premise should be the _________________ behind every event in your screenplay. (worth 1 point)

12.  A good premise is derived from ___________________. (worth 1 point)

13. A good premise revolves around what 3 things? (worth 1 point)

