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	Name:_____________________________________
Images of Women in the Media                     
Pine Manor College, Prof. J. Mintzer

This quiz is due at the beginning of class on: _________________________________
(see course schedule online for due date)
Absolutely NO late quizzes will be accepted.


Note:  
· Your two lowest quiz grades will be dropped when calculating your grade for the semester.

· You may hand-write on these quizzes (just make sure I can read your writing!)
	Quiz #11
Articles/chapters to read for this quiz:
· Sex, Lies, and Videotape: An Analysis of Gender in Campaign Advertisements (article online - Word document)
· The effects of message theme, policy explicitness and candidate gender (article online - Word document)


1. As of 1999, McCraw notes that in the past 20 years, the number of women running for U.S. Senate and gubernatorial offices has more than _________. Yet, the percentage of women securing victory in these campaigns has _______________. (worth 1 point)
2. Explain why some researchers, such as Kahn, believe that women must utilize political spots to neutralize the impact of stereotyped media coverage in order to present themselves to the electorate in the manner they desire. (worth 1 point)
3. What did Paolino argue about women supporting female candidates? (worth 1 point)

4. What does the word “salient” mean? (worth 1 point)

5. Explain what Huddy and Terkildsen found in their study regarding voter expectation of male and female candidates.  (worth 1 point)

(turn over for more questions)

6. In McCraw’s study, what issue were women significantly more likely to mention in campaign advertisements compared to men?  (worth 1 point)

7. What did McCraw find regarding the frequency of negativity in female politicians’ campaign ads?  (worth 1 point)

8. What is “emotional involvement rhetoric” and what sex seems to use it more in campaign speeches? (worth 1 point)

9. What did McCraw find in regards to the types of appeals male and female candidates used?  (worth 1 point)

10. The gender of political candidates is frequently associated with competence in particular _________ areas. (worth 1 point)

11. Explain what the “double bind” is for female candidates. (worth 1 point)

12. Female politicians are persistently portrayed as better able to handle "female" issues.  What are these issues? (worth 1 point)

13. Female politicians are persistently portrayed as worse at dealing with perceived "male" issues.  What are these issues? (worth 1 point)

14. Based on their studies, Iyengar, et al. (1997) and Kahn and Gordon (1997) suggest that candidates are best advised to emphasize the issues of importance within a particular campaign context that resonate ________________. (worth 1 point)

15. Leeper found that a female candidate could effectively use messages that emphasized a "male" issue if using an _________________ message (worth 1 point)

