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	Name:_____________________________________
Images of Women in the Media                     
Pine Manor College, Prof. J. Mintzer

This quiz is due at the beginning of class on: 
_________________________________
(see course schedule online for due date)
Absolutely NO late quizzes will be accepted.


Note:  
· Your two lowest quiz grades will be dropped when calculating your grade for the semester.

· You may hand-write on these quizzes (just make sure I can read your writing!)
	Quiz #1
Articles/chapters to read for this quiz:

· Image-Based Culture: Advertising and Popular Culture (article online - pdf document)
· The Symbolic Annihilation of Women (article online – pdf document)


1. What gemstone only gained worth in American culture due to an advertising campaign? (worth 1 point)
2. What decade does Jhally cite as being the beginning of our image-saturated society? (worth 1 point)

3. How did advertising from 1880 to 1920 differ from advertising after 1920? (worth 1 point)

4. In quality of life surveys, what do people consistently list as making them “happy” in life? (worth 1 point)

5. What does “panacea” mean? (worth 1 point)

6. In advertising, gender (especially for women) is defined almost exclusively along the lines of _____________. (worth 1 point)

7. What does Jhally say are the two consequences of the “speed-up” of images? (worth 2 points)

(turn over for more questions)

8. Jhally states that at present, the “discourse through and about objects” remains profoundly authoritarian.   What does this mean? (worth 1 point)

9. What does Tuchman say used to transmit our social heritage? What does so now? (worth 2 points)

10. What is the reflection hypothesis? (worth 1 point)

11. What is symbolic annihilation?  Why should we care?(worth 1 point)

12. What is culture lag? (worth 1 point)

13. Which type of medium is most likely to portray rigid gender stereotypes? (worth 1 point)

